Corporate Social Responsibility (CSR) can be understood as a management concept and a process that
integrates social and environmental concerns in business operations and a company’s interactions with
the full range of its stakeholders.
In today’s economic and social environment, issues related to social responsibility and sustainability are
gaining more and more importance, especially in the business sector. Business goals are inseparable
from the societies and environments within which they operate. Whilst short-term economic gain can be
pursued, the failure to account for longer-term social and environmental impacts makes those business
practices unsustainable.
The program is designed to provide an in-depth knowledge of CSR to help managers reach corporate,
community and strategic goals. It also offers an extensive blend of theories and practises in this field. The
program serves as an excellent foundation for participants to understand in detail how to establish CSR
projects that engage the community to have an impact to society in a win-win situation.

Individual who are interested in acquiring in-depth
knowledge of CSR and who are considered suitable
by the Program Director.

The objective of the program is to equip participant with the
right knowledge and skills. It will enhance implementation
with greater knowledge and application plus creativity and
innovation in all Corporate Social Responsibility programs.

The duration of the course is approximately 40 hours
covering teaching units with examinations, assignments
and project paper.

The faculty will comprise experts in the field of CSR and will
include leading CSR, HR and public relations practitioners,
consultants and academicians.

Corporate Social Responsibility is the continuing commitment
by business to behave ethically and contribute to economic
development while improving the quality of life of the
workforce and their families as well as of the local community
and society at large.

Lectures, group work, case studies, reflection exercises
videos and several takeaways.
Present CSRs of organizations will be explored together
for future envisaged plans.

